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Tém tit:

Nghién ciru nay van dung Iy thuyét tin hiéu xdy dung va kiém tra mé hinh khdi niém nham
khdam phé vai tré bdo hiéu chdt lwong ciia méi tricong hé thong phdn phoi, thiwong hiéu lién
két, thudc tinh than thién méi truong cho san pham c6 chat hrong khong quan sat dwoc, lam
gia tang y dinh mua hang. Két qua khdng dinh méi triueong hé thong phdn phéi, thudc tinh
than thién méi trieong, thuwong hiéu lién két la tin hiéu chat lwong; vai tro quan trong ciia chdt
lwong cam nhdn va nhdn thirc hy sinh dén hinh thanh v dinh mua hang. Phat hién moi cua
nghién ciru ndy so véi cdce nghién civu triede 1a tin hidu chat heong (tin hiéu thuwong hiéu lién
két, tin hiéu chdt lwong nhan vién) tac déng truc tiép va ciing chiéu dén nhan thire hy sinh.
Piéu nay givip cdc doanh nghiép khi hoach dinh chién lwgc can can nhdc vé mike dé va pham
vi dau tw cde tin hiéu dé cé hiéu qua 16t nhat.

Tir khoa: moi truong hé thong phan phdi, thuong hiéu lién két, thudc tinh than thién méi
truong, chét lugng cam nhan, y dinh mua hang.

The Relationship Between the Distribution System Environments, Brand Ally,
Environmentally Friendly Attributes of the Product with Perceived Quality and Purchase
Intention

Abstract:

This research employs signaling theory for building and testing conceptual model to explore
the role of distribution system environment, brand ally, environmentally friendly attributes
signaling the quality for products which are not observable. The findings show that distribution
system environment, environmentally friendly attributes, and brand ally are the quality signals
and the effect of perceived quality and perceived sacrifice on consumer s purchase intention
are great. Unlike the prior studies, this research found that quality signals impact directly
and positively on perceptions of sacrifice. Businesses should consider the extent and scope of
signals investment for having highest efficiency.

Keywords: Distribution system environment, brand ally, environmentally friendly attribute,
perceived quality, purchase intention.

1. Giéi thiéu

Viéc stt dung nhién li¢u sinh hoc thay thé cho
cac ngudn nang luong hoa thach dang dan can kiét
da duogc nhiéu quéc gia trén thé gidi thuce hién, vira
dam bao an ninh va da dang nguon ning luong, thic

déy tang truong kinh té, vira gop phan giam thiéu 6
nhiém moi trudng va hiéu tmg nha kinh.

Tuy nhién, lugng nhién li€u sinh hoc ti€u thu ¢
Viét Nam con rat nho. Nguyén nhan 1a do nguoi tiéu
dung khéng nhan biét dugc chét luong san phém, tur
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d0, ho chua chap nhan st dung. Viéc nay khong chi
anh huong dén cac doanh nghiép dau tu san xuat,
kinh doanh nhién li¢u sinh hoc ma con anh hudng
dén doi song cta nhiéu ho gia dinh ¢ ving san xuat
nguyén liéu. Vay 1am thé nao dé nguoi tiéu dung
chép nhan st dung nhién li€u sinh hoc?

Chat luong san pham va gia tri thuong hi¢u 1a
cac yéu té quan trong trong viéc ra quyét dinh mua
hang cua nguoi ti€u dung. Trong nganh marketing,
danh gia chat lugng san pham, dich vu va gia tri
thuong hi€u c6 hai hudng nghién ctru chinh: dua
vao 1y thuyét vé tdm 1y hoc nhan thirc va dua vao
Iy thuyét tin hi¢u (Nguyén Dinh Tho & Nguyén Thi
Mai Trang, 2009).

Céac nghién cuu van dung ly thuyét tam 1y hoc
nhan thire do ludng chét lwong san phdm dua vao
quy trinh nhén thure khach hang, doi héi phai c6 thoi
gian sir dung san pham, khach hang méi c6 thé do
luong dugce cam nhan. Do do, 1y thuyét nay khong
pht hop véi thi truong san pham moi, san pham ¢
chat lugng khong quan sat dugc.

Ly thuyét tin hiéu dua vao tinh khong hoan hao,
bat can xung thong tin va sy twong tic ning dong
gilta ngudi ban va ngudi mua vé thong tin trén thi
truong. Ly thuyét nay giai quyét van dé bét can
xung théng tin bﬁng cach nguoi ban dua ra tin hiéu
bao hiéu vé chat luorng giup nguorl mua suy luan vé
chat luong san pham, tir d6 quyét dinh mua hang
(Akerlof, 1970; Spence, 1973; Tulin Erdem &
Swait, 1998). Trén co s ngudi ban dau tu trude
vao tin hiéu va s& thu hoi lai trong doanh thu va lgi
nhuén trong tuong lai, néu chat lugng that cia san
pham 1a t6t, néu chat lugng san pham kém nguoi
mua s& khong mua 13p lai, nguoi ban s& ton that chi
phi tin hi¢u.

Mirc d6 khong hoan hio va bat can xing thong
tin trong thi trudng nhién li€u sinh hoc ¢ thi truong
Viét Nam 1a rat cao, cac doanh nghiép san xut biét
16 chat lugng san pham cta minh hon ngudi mua. Vi
vay, 1y thuyét tin hiéu rat phu hop v6i nghién ctru vé
danh gi4 chat lugng nhién liéu sinh hoc.

Cac nghién ctru trudc day sir dung hinh anh ctra
hang (tén ctra hang) lam tin hiéu chat lugng nhung
mirc bao hiéu chét lugng thap, khong c6 y nghia
théng ké, do tin cay thép nhu Rao & Monroe (1989),
Dodds & cong su (1991), Baker & cong su (2002)
chua tim thiy cac nghién ciru st dung thudc tinh
than thién méi trudng ctia san pham lam tin hiéu bao
hiéu chat lugng. Cac nghién ciru tich hop da tin hi¢u
cac tac gia chi thyc hién két hop thuong hiéu lién
két v6i cac tin hiéu 1a thudc tinh bén ngoai (thwong

hiéu lién két vi bao hanh - Fang & cong su, 2013),
nhiéu thuong hiéu lién két (Voss & Gammoh, 2004),
thuong hiéu lién két véi quang cao (Gammoh &
cong su, 2006) chua thuc hién két hop thuong hi¢u
lién két voi cac tin hiéu 1a thude tinh bén trong.

Vi vay, tac gia chon dé tai “Moi quan hé giita
méi truong hé thong phdn phéi, thieong hiéu lién
két, thudc tinh than thién méi truong voi cam nhdn
chdt lwong va ¥ dinh mua hang: nghién ciru trong
truong hop xang sinh hoc (E5) ¢ Viét Nam” voi ky
vong thong qua cac tin hi¢u nay giup ngudi mua suy
luan va ting niém tin vao chat luong, ting y dinh
mua hang.

2. Téong quan nghién ciru, co' sé' 1y thuyét,
phuong phap nghién ciru

2.1. Cdc khai ni¢m

Mbi trudng cira hang hién dién nhu chéat lugng
khong gian xung quanh c¢6 thé mé ta theo cam giac
nhu canh vat, am thanh, mui huong va cam ung
(Kotler, 1973).

Moi truong cura hang theo Baker & Grewal (1994)
12 mot trong ba tién d¢ hinh thanh hinh anh ctra hang
(moi truong cura hang, muc d6 phuc vy, chét lugong
hang hoa); bao gdom cac yéu to moi truong xung
quanh, cac yéu t6 thiét ké, cac yéu t6 xa hoi.

He¢ thong phan phéi ctia doanh nghiép kinh doanh
xang dau ¢ Viét Nam bao gdm céc ctra hang ban 1é
xdng dau thudc sé hiru cua doanh nghiép va céc cira
hang thudc s¢ hitu cua tong dai 1y, dai Iy (Chinh
phu, 2014) M01 truo‘ng hé théng phan phdi ciing
bao gorn cac yéu t nhu moi truong cira hang, do
dic diém cira hang xang dau la cira hang kinh doanh
ngoal troi, tic gia xem xet moi truong hé thong phan
phéi trén hai nhém yéu td: cac yéu tb moi trudong
canh quan va chit luong nhan vién ban hang.

2.1.1. Moi truong canh quan

Méi trudng canh quan cira hang gdm phan canh
quan nhu vi tri thuén loi, sy an toan, v¢ sinh, khong
gian ban hang thoai mai; phan thiét ké nhu co s¢ vat
chét tién nghi, thiét ké cua hang, mau sic, bang hi¢u.

2.1.2. Chdt heong nhdn vién ban hang

Chat lugng nhan vién ban hang (nhu yéu t6 xa hoi
trong nghién ctru cia Baker & Grewal (1994) gdbm
trang phuc, k¥ nang nhan vién ban hang nhu thai do,
su hiéu biét, su sin sang phuc vu.

2.1.3. Thwong hiéu lién két

Hai thuong hiéu lién két trong d6 thuong hiéu thir
nhét c6 chét luong khong quan sat dugc, thuong hiéu
thir hai s& 1a thong tin hitu ich vé chat luong khong
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quan sat dugc, néu thuong hiéu thir hai 14 thuong hiéu
chat luong cao, dang tin cdy. Thuong hiéu thir hai 1a
thuong higu lién két; dé co duoc thuong hidu lién két,
thuong hiéu thir nhat phai hop tac hodic mua lai uy tin
cua thuong hi€u tht hai (Rao & cong su, 1999).

2.1.4. Thuoc tinh than thién voi moi truong cua
san phdam

Thudc tinh san phém la loi ich cua san phém, bao
gdém: thudc tinh bén trong 14 nhing thudc tinh khi
thay doi s& thay doi ban chat san pham va thudc tinh
bén ngoai c6 lién quan nhung khong 14 mot phan
ctia san phdm nhu: gi4, thuong hiéu, mirc d6 quang
cdo0... (Zeithaml, 1988).

Thugc tinh than thién moéi truong 1a thudc tinh bén
trong, do san phim nghién ciru 1 san pham c6 chat
luong kho quan sat, thudc tinh nay xem nhu thude tinh
bén ngoai; san phdm duoc goi 14 than thién moi truong
khi dat mot trong cac tiéu chi ctia san pham xanh (S&
Tai nguyén va Méi truong Thanh Hoa, 2009).

2.1.5. Chat lwong cam nhén

Chat lwong cam nhan dugc dinh nghia 1a sy nhan
xét, danh gia chii quan ciia nguoi tiéu dung vé mot
san phém; néu chét luong thuc té 1a mo ta cac uu thé,
dac diém k¥ thuat thuc té ctia san pham, chat lugng
cam nhan triru tugng hon, khong phai la thude tinh
san phdm ma 1a chét lugng duoc phan doan, cam
nhan bdi nguoi tiéu dung (Zeithaml, 1988; Tsiotsou,
2006).

2.1.6. Nhan thirc hy sinh

Hanh vi tiéu dung ludn lién quan dén rui ro, do
1a hau qua ma ngudi tiéu ding khong du doan chéc
chan dugc khi quyét dinh mua hang va mét trong s6
d6 1a bat loi cho ho. Nhan thuc rui ro 1a méc do rui
ro ngudi tidu ding tin rang ton tai lién quan dén viéc
mua san pham bao gdm hai van dé: sy khong chic
chédn va ton that de doa (Ross, 1975).

Dé co duoc san pham, nguoi tiéu dung phai hy
sinh chi phi thu thap va xu Iy thong tin dé giam sy
khong chic chin va ton that de doa (Tulin Erdem &
Swait, 1998); sy hy sinh nay khong chi 1a gia tién t¢
ma con 1a chi phi thoi gian, tim kiém, chi phi tim
linh tat ca tich tu vao nhan thiic cia nguoi tiéu ding
(Zeithaml, 1988), nhan thirc d6 1a nhan thire hy sinh.

2.1.7. Y dinh mua hang

Y dinh mua hang 1a khai niém dugc nhiéu tac gia
nghién ciru, 1a su san sang mua hodc wu tién mua
san pham, 1a mot yéu t6 du bao lan mua tiép theo
(Tsiotsou, 20006).

Y dinh mua hang chiu anh huéng tich cuc cia

chét lugng cam nhan va anh huong tiéu cuc tir nhan
thtrc hy sinh (Tulin Erdem & Swait, 1998). Nghién
ctru y dinh mua hang cta ngudi tiéu dung dé co thé
du bao doanh sb ban hang hién tai, doanh s6 ban san
phim mi, tir 46 hd trg cho cac quyét dinh tiép thi.

2.2. Méi quan h¢ giita cdc khdi ni¢m

2.2.1. Méi trwong canh quan véi chat lieong cdam
nhan

Ctra hang c6 thé tao ra mot biu khong khi doc ddo,
anh huong dén quyét dinh mua hang ciia ngudi tiéu
dung (Kotler, 1973); theo Baker & cong sy (2002)
yéu t6 thiét ké anh huong tich cuc dén chét luong
cam nhan. Khach hang khi quan sat vi tri thuén loi,
thiét ké ctra hang dep, phong canh xung quanh thoai
mai, bang hiéu 13 rang... s& cam nhdn tich cuc vé
chat lugng san pham cua cira hang.

Gia thuyét dit ra la:

H, : Co anh hu“ro"’ng cung chiéu gita méi truong
canh quan voi chat lwong cam nhan.

2.2.2. Méi truong canh quan voi nhdn thirc hy
sinh

Theo Baker & cong su (2002), yéu t6 thiét ké cua
hang thuan loi giam chi phi tim kiém va thoi gian,
lam ting gia tién t&. Khach hang khi quan sat moi
truong canh quan thuan loi s€ giam hoai nghi, gidm
chi phi tim kiém, d(“)ng thoi ho nhén ra sy nd luc dau
tu vao mdi truong canh quan ciia nguoi ban lam chi
phi, gia tang.

Gia thuyét dat ra la:

H, : Cé anh huong cing chiéu (hodc trdi chiéu)
gitta moi truong canh quan voi nhdn thirc hy sinh.

2.2.3. Chat heong nhdn vién ban hang va chdt
luwong cam nhdn

Trang phuc, thai do, sy an can cta nhén vién ban
hang tt 13 tin hiéu dé khach hang suy luan tich cuc
vé chét luong san pham (Baker & cong su, 1994),
hinh anh cta nhéan vién t6t thuong phan anh hinh
anh déng tin cdy ctia mot san pham hodc mot thuong
hiéu dong thoi gdy 4n tuong véi khach hang bang
cach goi 1én cam gidc dé chiu (Lina & Chiang,
2010); Khach hang khi quan sat thao tdc nhanh
chong, thai do hoa nha vui vé va tich cyc cua nhan
vién ban hang ho s& danh gia tich cuc vé chét luong
san pham.

Gia thuyét dat ra la:

H . C6 anh huong cing chiéu gitta chdt hrong
nhan vién ban hang voi chat lwong cam nhdn.

2.2.4. Chdt lwong nhdn vién ban hang va nhdn
thire hy sinh
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Theo Baker & cong sy (2002) cam nhén vé s
luwong nhén vién ban hang s€ giam cam giac cho doi,
nhung s& lam ting gia clia san pham. Khach hang
khi quan sat thai do, hanh vi ciia nhan vién ban hang
giam hoai nghi, giam cam giac chd doi, ddng thoi ho
nhan ra chi phi dau tu vao nhan vién cua ngudi ban
s€ lam gia tang.

Gia thuyét dit ra la:

H,: C:o' danh hieong cing chiéu (hodc trdi chiéu)
giita chat lwong nhan vién ban hang voi nhan thure
hy sinh.

2.2.5. Chdt heong nhan vién ban hang va y dinh
mua hang

Nghién ctru cua Baker & cong su (2002) cho thdy
chét lugng phuc vu cta ctra hang tac dong tich cuc
dén ¥ dinh mua hang. Véi thai d6 phuc vu chu d4o,
hoa nha; su tan tdm ctia nhan vién ban hang lam tang
y dinh mua hang cta khach hang.

Gia thuyét dit ra la:

H.: Chét luyng nhan vién ban hang co anh huong
cung chiéu den y dinh mua hang.

2.2.6. Thirong hiéu lién két va chdt lwong cam
nhdan

Thuong hiéu lién két co thé phuc vu hai muc dich:
vira nang cao chit luong cam nhan vira dam bao
cho chat luong cia san pham c6 chat luong khong
quan sat duoc (Rao & cong sy, 1994). Chit luong
cam nhan ciia san pham ting khi c6 sy tham gia
cta thuong hiéu lién két (Fang & cong su, 2013).
Thuong hiéu lién két nhu tin hiéu cho chét luong
ctia san pham co chét lugng khong quan sat duoc
(Rao & cong su, 1999; Voss & Gammoh, 2004;
Gammoh & cong sy, 2006) gitip ngudi mua an tam
vé chat lugng san pham. Gia thuyét dat ra la:

H,: Nhén thirc vé chat lwong thuong hi¢u lién két
co anh huwong cung chiéu den chat lwong cam nhdn.

2.2.7. Thwong hiéu lién két va nhdn thirc hy sinh

Uy tin ctia thwong hiéu lién két khong nhing gitip
an tam chat luong san pham ma con lam giam chi
phi tim kiém thong tin, chi phi tim 1y, cam nhén rai
ro cua nguoi mua (Calvo Dopico & cdng su, 2009;
Fang & cong su, 2013). Su hién hién cua thuong
hiéu lién két giup ngudi mua an tdm vé céc rii ro,
ddng thoi ciing cho thay chi phi dau tu vao viéc lién
két s& lam gia thanh tang.

Gia thuyét dit ra la:

H,: Nhén thirc vé chat lwong thwong hiéu lién két
co anh huwong cung chiéu (hodc trai chiéu) den nhan
thirc hy sinh.

2.2.8. Thugc tinh than thién moi truong voi chat
lwong cam nhan

Cac thudc tinh san phim lam ting cam nhan
nguoi mua ve€ chat lugng san pham (Zeithaml,
1988); thugc tinh than thi¢n mdi truong lam ting
chét lugng cam nhan, diéu nay dé dang dugc nhan
thay: mdt san pham an toan, sach la san pham co6
chat lugng trong danh gia ctia nguoi tiéu dung.

Gia thuyét dit ra la:

H,: Nhdn thicc mirc do than thién voi moi truong
cua san pham co anh hwong cung chiéu den chat
lwong cam nhdn.

2.2.9. Thuoc tinh than thién moi truong voi nhdn
thirc hy sinh

St dung san pham than thién moi truong gitp
ngudi mua an tam hon vé rui ro khi st dung, trong
khi tinh trang 6 nhiém dang ngay cang nghiém trong.
Mat khac, viéc dau tu vao thudc tinh than thién moi
truong cia ngudi ban lam cho chi phi ting, gia tang
tor d6 lam tang nhan thac hy sinh cia nguoi mua.

Gia thuyét dit ra 1a:

H.: Nhdn thicc mirc do than thién véi moi truong
cua san pham c6 anh huong cung chieu (hodc trai
chiéu) dén nhan thirc hy sinh.

2.2.10. Chat lwong cam nhan va Y dinh mua hang

Theo Taylor & Baker (1994), y dinh mua hang la
ham tuyén tinh ctia chat lugng cam nhén va sy thoa
man. Tuong ty, Erdem & cdng su (2006), Tsiotsou
(2006) chtirng minh rang chat lwong cam nhan anh
hudng tich cuc dén viéc hinh thanh ¥ dinh mua hang
cua khach hang.

Cam nhan chat lugng san phdm cang cao niém tin
vao san pham cang 16n, cang lam ting y dinh mua
hang cua nguoi tiéu dung.

Gia thuyét dit ra 1a:

Hy: Co anh huong cung chiéu giita chat lwong
cam nhan va y dinh mua hang cia nguoi tiéu dung.

2.2.11. Nhdn thirc hy sinh va Y dinh mua hang

Theo Shiu & cong su (2010), trong ba thanh phan
clia tiéu dung khong chic chin, danh gia khong
chic chin lam giam y dinh mua hang. Tulin Erdem
& Swait (1998) va Tiilin Erdem & cong sy (2006)
nghién ctru hai thanh phan ciia nhan thtc hy sinh 1a
nhan thic rii ro va chi phi tim kiém thong tin tac
dong truc tiép dén y dinh mua hang. Theo Baker &
cong su (2002), chi phi thoi gian va nd lyc va chi
phi tam linh tac dong truc tiép dén ¥ dinh mua hang.

Nhén thirc hy sinh cua ngudi mua cang cao, cam
nhan rui ro cang 16n, thi y dinh mua hang cang thap.
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Hinh 1: M hinh nghién ctru dé xuit

MBbi truong canh
quan (SE)

Chét luong nhén

Chat luong cam

vién ban hang (SQ)

2b,

Thuong hi¢u lién
Két(RA)

nhan (PQ) \
Y dinh mua hang
H, PDH
Nhén thtic hy
sinh (PS)

Than thién moi
truong (EF)

Nguon: Tdc gia tong hop

Gia thuyét dat ra la:

H,: Nhén thicc hy sinh c6 anh huong trai chiéu
voi y dinh mua hang.

2.3. M6 hinh nghién ciru

Dya vao cic md hinh nghién ctru tin higu chat
luong cia Erdem & cong su (2006), Calvo Dopico
& cong sy (2009), Erdem & Swait (1998) thong qua
phong van hai nhom tap trung, tong hop két qua
nghién ciru, tac gia dé xuat mo hinh nghién ciru nhu
Hinh 1.

V6i mo hinh nay, khung khai niém gdm nhom
khai niém tin hiéu: moi truong hé thong phan phdi,
thuong hiéu lién két, thudc tinh than thién moi
truong ciia san pham; nhoém cac khai niém cam nhén
tin hiéu: chat lwong cam nhén, nhan thire hy sinh, y
dinh mua hang. Khung khai niém nay phu hgp voi
nghién ctru cua Szybillo & Jacoby (1972); trong
qua trinh phan tich, nghién ctru st dung cac cong
cu théng ké, phan tich, danh gia thang do... trén hai
nhom khai niém nay.

2.4. Phwong phap nghién ciru

2.4.1. Quy trinh nghién ciru

Quy trinh nghién ctru bao gdm ba budc:

Buoce 1: Dyavao ly thuyét tin hiéu, TRA, TPB, TPR
théng qua cac nghién ctru trong va ngoai nudc dé xay
dung céc gia thuyét, mo hinh 1y thuyét, thang do cac
khai niém; nghién ctru dinh tinh diéu chinh, b sung
cc bién do luong cho céc thang do khai niém.

Buoc 2: Nghién ctru dinh lugng so b thyc hién
danh gia so bo cac thang do bing cac cong cu:
Cronbach alpha va phan tich pha EFA.

Buoc 3: Nghién ctru dinh lugng chinh thie duoc
thyc hién dé kiém dinh thang do, cac gia thuyét va
mo hinh 1y thuyét; bang Cronbach alpha va phén tich
CFA; phan tich mé hinh cu trtc tuyén tinh SEM.

2.4.2. Mdu nghién ciru

D6i tuong khao sat 1a nhitng khach hang mua
xang va xang ES5, khu vuc khao sat 1a Tra Vinh va
Can Tho (mét tinh khong nam trong 16 trinh bat
budc ban xing E5 va mot thanh phd nim trong 16
trinh). Theo Hair & cong su (2010) kich thudc mau

Bang 1. Co ciu méu

Tiéu chi Nghién ciru so' b Nghién ctru chinh thirc
S6 lwong (%) S6 lwong (%)
Gi6itinh ~ Nam 165 56 321 56
Nir 135 44 253 44
Khu vuc Thanh thi 224 75 464 80,8
sinh song  Nong thon 76 25 110 19,2
Khu vuc Cén Tho 150 50 424 73,8
didu tra Tra Vinh 150 50 150 26,2
Téng cong 300 100 574 100
Nguon: Téc gida tong hop
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Bang 2. Thang do cac khai niém nghién ctru

Mai truwomg hé thong phan phoi

*M6i trwong canh quan (Scenic environment: SE) (Baker & cdng su, 1994; Lina & Chiang, 2010)

SE1. Cac ctra hang kinh doanh X thuén lgi cho viéc mua hang

SE2. Cac ctra hang kinh doanh X sach va an toan

SE3. Cac ctra hang kinh doanh X thiét ké dep, dong nhat, d& nhan dién
SE4. Co s& vat chat tién nghi (nha v€ sinh, nha ban hang)

SE5. Cac clra hang ¢ bau khong khi thoai mai

**Chat lwong nhan vién ban hang (Quality of salesman: SQ) (Baker & cong su, 1994; Lina & Chiang,
2010)

SQI. Nhén vién ban hang ludn than thién

SQ2. Nhan vién co hiéu biét, giai thich tu van cho khach hang

SQ3. Pong phuc nhén vién gon gang 4n tuong

SQ4. C6 du so nhan vién phuc vu

SQ5. Nhan vién ban hang san sang gitp do khach hang

Thuong hiéu lién két (Brand ally: BA) (Calvo Dopico & cong su, 2009; Tiilin Erdem & cong su, 2006)
BA1. Thuong hiéu lién két véi X c6 kha ning cung cap nhing gi cam két

BA2. Chit lugng san pham cua thuong hiéu lién két véi X rat dang tin cay

BA3. Thuong hiéu lién két ton tai voi nhitng gi nd cam két

BA4. Thuong hiéu lién két véi X 1a thuong hiéu uy tin

BAS5. San pham cua thuong hiéu lién két lién quan chat ché voi X

BAG6. Chit lugng thuong hiéu lién két tot hon cac thwong hiéu khac

BA7. C6 nhiéu thuong hiéu lién két véi X

Than thién véi moi truong (EF) (tiéu chi san phém xanh)
EF1. X an toan hon vdi moi truong va strc khoe
EF2. X dugc san xuit tir cac nguyén liéu than thién véi moi trudng
EF3. X giam tac dong dén méi truong trong qué trinh sir dung
EF4. Str dung X giam 6 nhiém khong khi so voi A92
EF5. Str dung X giam nhap khdu mot luong 16n xing dau
EF6. Str dung X gbép phan bio vé mdi truong

Chit lwgng cim nhan (Perceived quality: PQ)
PQI. X ¢6 chi s6 octan cao, giam kich nd trong dong co (tac gid)
PQ2. X 14 san pham an toan so v&i xang truyén thdng (tac gid)
PQ3. Sur dung X 1a phu hop vai xu hudng xa hdi (Calvo Dopico & cdng su, 2009)
PQ4. X 1a san pham duong nhu tét (Dodds & cong su, 1991)
PQ5. Téi hy vong X ¢6 chat luong cao (Calvo Dopico & cong sur, 2009)
PQ6. Chat luong X 1a dang tin cdy (Dodds & cong sy, 1991; Tiilin Erdem & cong su, 2006)
PQ7. Téi tin vao chit lugng X (Taylor & Baker, 1994)

Nhan thirc hy sinh (Perceived sacrifice: PS) (Calvo Dopico & cdong su, 2009; Tiilin Erdem & cdng su, 2006)
PS1. T6i chua biét vé X, trudce khi t61 mua nd
PS2. T61 mua X xac suét ling phi rat cao
PS3. Tbi can nhleu  thong tin vé X
PS4. T6i phai cb géng thir n6 nhiéu lan
Y dinh mua hang (Purchase intention: PI) (Dodds & cong su, 1991; Lina & Chiang, 2010)
PI1. T6i s€ mua X
PI2. Kha ning toi mua X 14 rt cao
PI3. X4c suét t6i mua X rat cao
PI4. Tbi s& tiép tuc mua X. Dodds
PI5. T6i s€ gidi thi€u cho nguoi than mua X

t6i thiéu phai gip 5 lan sd bién quan sat, miu dugc  ngudi khao sat. Chi tiét mau trinh bay ¢ Bang 1.
chon qthef) phuong phap thuan tién (chon cic mau 3. Két qua nghién ctru

c6 thé tiep can thuan ti€n). Khong nhu cac nghién o

, A 1 A A, 3.1. Nghién cvru dinh tinh

ctu mo phong, nghién ctru nay thuc hién tai cac cira

hang thuc hé thong phan phdi ciia PVOIL (Téng Thyc hién thdo luan hai nhom tap trung: nhom
cong ty dau Viét Nam) déi tuong dugc khao sat truc 1 gom 8 thanh vién 1a can bd quan ly céc cong ty
tiép dién tra 10i vao bang cau hoi va tra lai ngay cho  kinh doanh xing dau thugc PVOIL; nhom 2 gdom
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Bang 3. Két qua phén tich CFA

Nhoém khai niém tin hiéu Nhom khai niém cam nhan Mo hinh t61 han
Chi-square 480,389 286,454 1551,565
df 175 98 600
p 0,000 0,000 0,000
CMIN/df 2,745 2,923 2,586
GFI 0,927 0,942 0,869
TLI 0,944 0,949 0,912
CFI 0,953 0,958 0,920
RMSEA 0,055 0,058 0,053
Trong s6 chuan hoa 0,618 dén 0,88 0,552 dén 0,819 0,555 dén 0,878
H¢ s0 twong quan chuén hoa 0,459 dén 0,615 0,104 dén 0,731 0,1 dén 0,826

Nguon: Tac gia tong hop

15 thanh vién la ngudi mua xang ¢ cac ctra hang
xang dau tai Tra Vinh nhim xay dung thang do va
mo hinh.

Céc thang do duoc sir dung trong diéu tra nghién
ctiru so bd dinh lugng nhu tai Bang 2.

3.2. Ddnh gid dj tin cdy thang do bing hé sé
Cronbach’s alpha

Két qua danh gia Cronbach’s alpha, cac thang do
khai niém déu dat d6 tin cay can thiét.

3.3. Phén tich nhén té khdam phd (EFA)

Két qua danh gia EFA, cac thang do khai niém
déu dat gia tri phan biét, riéng cac bién quan sat
SE4, SES ¢6 muc tai nhan td nho hon 0,5. Do do,
bién SE4, SE5 bj loai, cac bién con lai du giai thich
ndi dung khai ni¢m.

3.4. Phan tich CFA

- Bang 3 cho thay cac chi s6 cac md hinh déu dat
yéu cau, md hinh phu hop véi dir liéu thi truong; cac
khai niém déu dat duoc tinh don huéng, gia tri phan

biét, gia tri hoi tu.

- Bang 4 cho thiy hé sé tin cdy tong hop (P) déu
> 0,7 va phuong sai trich (P, ) cta cac thang do déu
16n hon 0,5; riéng P, cua thang do khai ni¢m nhan
thirc hy sinh (PS) chi dat 0,404 nhung van c6 thé
chép nhan dugc (Fornel & Larcke, 1981, Nguyén
Pinh Tho & Nguy?:n Thi Mai Trang, 2009, 211), cac
thang do dat do tin cay.

3.5. Phan tich SEM

3.5.1. Kiém dinh mé hinh nghién ciru

Két qua kiém dinh m6 hinh 1an 1 (Bang 5) c6 thé
két luan md hinh phu hop vé6i dir liéu thi truong.
Riéng cac quan hé gilra cac khai ni€ém thudc tinh
than thién moi truong, moi truong hé thong phan
phéi véi nhan thirc hy sinh c6 gia tri P lan luot 1a
0,244; 0,581 déu 16n hon 0,05. Cac mdi quan hé nay
nho va khong co ¥ nghia thong ké. Vi vy, hai gia
thuyét nay bi loai (Bang 6).

Két qua kiém dinh mé hinh 1y thuyét 1an hai dugc

Bang 4. Bang hé thong két qua kiém dinh CFA

Nhom  Khai Sé Phuong Tainhdn Sy phu hop don
khai niém bién sai trich t0 binh hudng, hdi tu,
niém quan P tin ciy quan phan biét

sat ' ’
Cronbach alpha Tong hop
Tin SE 3 0,834 0,840 0,639 0,796  Phu hop
hiéu SQ 5 0,844 0,837 0,508 0,712 Phu hop
BA 7 0,892 0,899 0,534 0,728 Phu hop
EF 6 0,885 0,875 0,539 0,732 Phu hop
Cam PQ 7 0,875 0,875 0,501 0,708 Phu hop
Nhan PS 4 0,725 0,727 0,404 0,631 Phu hop
PI 5 0,908 0,899 0,642 0,801 Phu hop
Nguon: Tac gia tinh toan
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Bing 5. Két qua phan tich SEM cho cic md hinh

MO hinh ly thuyét lan 1 MO hinh ly thuyét lan 2 MO hinh canh tranh
Chi-square 1557,652 1559,978 1559,507
df 604 606 603
P 0,000 0,000 0,000
CMIN/df 2,579 2,574 2,586
GFI 0,869 0,869 0,869
TLI 0,912 0,912 0,912
CFI 0,920 0,920 0,920
RMSEA 0,052 0,052 0,053

Nguon: Tdac gia tinh todn

thé hién ¢ Bang 5.

Vi két qua nay, c6 thé két luan mé hinh phu hop
voi dir liéu thi truong. Viée kiém dinh lai cac gia
thuyét ctia mé hinh cho thdy cac mdi quan hé nhan
qua trong md hinh déu ¢ y nghia thong ké véi gia
tri P déu nho hon 0,05. Vi két qua nay, cac khai
niém trong mo hinh dat gia tri lién h¢ ly thuyét, cac
gia thuyét dugc chip nhan.

3.5.2. Kiém dinh mé hinh canh tranh

M0 hinh canh tranh dugc xay dung dua trén co so
md hinh 1y thuyét bd sung ba gia thuyét canh tranh:

H_: Co anh huong cung chiéu giita moi truong
canh quan voi y dinh mua hang cia nguoi tiéu dung.

H_,: Co anh huong ciing chiéu giita thudc tinh
than thién moi truvong voi y dinh mua hang.

H_,: Co anh hL,rd’ng tryc tiep cung chiéu giita
thwong hiéu lién ket voi y dinh mua hang.

Mac du mo hinh canh tranh léy mét ba bac tu do
nhung khong lam tang do twong thich ctia mo6 hinh
voi dir li€u thi truong; ba gia thuyét canh tranh dat
ra trong md hinh khong dugce chip nhan do khong

¢6 ¥ nghia thong ké. Vi vy, mé hinh Iy thuyét duoc
chon (Bang 5).

3.5.3. Kiém dinh woc heong mé hinh 1y thuyét
bang Bootstrap

Sir dung phuong phap bootstrap voi sd luong mau
lap lai N=1000, cac h¢ s6 Bias/SE- Bias < 1,96 cho
thay cac udc lugng trong mo hinh c6 thé tin cay dugc.

Téng hop két qua kiém dinh gia thuyét theo Bang 7.

4. Két luan va ham y quan tri

4.1. Két lugn

Tir két qua nghién ctru, ¢6 thé két luan moi trudng
canh quan, chat lugng nhan vién ban hang, thuong
hiéu lién két, thudc tinh than thién méi truong 1a
nhiing tin hidu bao hiéu chit lugng cho san pham c6
chat luong khong quan sat dugc (truong hop nay 1a
xang E5 ¢ Viét Nam). Cac tin hiéu nay anh huong
tich cuc va tryc tiép dén chat lugng cam nhan, nhan
thirc hy sinh; anh hudng gian tiép dén ¥ dinh mua
hang. Riéng chat luong nhan vién ban hang con tac
dong truc tiép dén ¥ dinh mua hang. Dic biét, trong
nghién ctru nay, céac tin hi€u thudc tinh than thién

Bang 6. Bang két qua kiém dinh SEM lin 1 cho cdc gia thuyét

Udc lugng S.E. C.R. P
BA --> PQ 0,207 0,041 5,076 0,000
BA -> PS 0,146 0,059 2,482 0,013
EF -> PQ 0,591 0,055 10,809 0,000
EF --> PS 0,070 0,060 1,165 0,244
SQ --> PQ 0,128 0,044 2,894 0,004
SQ --> PS 0,145 0,065 2,242 0,025
SE --> PQ 0,124 0,037 3,314 0,000
SE --> PS 0,030 0,054 0,552 0,581
SQ --> PI 0,144 0,054 2,656 0,008
PQ -> PI 0,706 0,065 10,922 0,000
PS --> PI -0,163 0,053 -3,048 0,002

Nguon: Tac gid tinh toan
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Hinh 2. Két qua SEM chuén ho4 cho mé hinh ly thuyét 1an hai

Moi truong hé

thdng phan phdi
(SE) Chat luong cam
Chét luong phuc vu nhém (PQ)
(SQ) Y dinh
.138 mua hang (PI)
Thuong hiéu lién Nhan thirc hy
két(BA) sinh (PS)

Than thién moi
truong (EF)

Nguon: Tdc gia tinh todn

mdi truong, moi trudong canh quan khéng lam tang
nhan thtrc hy sinh. Chat lwong cam nhén tac dong
truc tiép va tich cuc dén y dinh mua hang, nhan thtc
hy sinh tac dong truc tiép va trai chiéu dén y dinh
mua hang.

4.2. Ham y qudn tri

Dé gia ting san luong tiéu thu va nang cao hiéu
qua kinh doanh, cac doanh nghi¢p kinh doanh xang
dau va kinh doanh céc san pham c6 chét lugng kho
quan sat hodc cac Start-up c6 thé str dung doc 1ap
hoac két hop cac tin hi¢u mdi truong canh quan,
chét luong nhan vién ban hang, thuong hiu lién két,
thudc tinh than thién moi truong dé bao hiéu chét
lugng san pham lam ting cam nhan chat lugng va
dinh mua hang cua khach hang.

Chat lugng cam nhan 1a yéu t& quyét dinh hinh
thanh ¥ dinh mua hang cua nguoi mua. Chét luong
cam nhan gitp rat ngan khoang cach giita san pham
doanh nghiép va khach hang. Vi vdy, cac doanh
nghiép cAn khai thac, trién khai cac hoat dong
marketing nham gia ting chét lugng cam nhan, ting
y dinh mua hang cta khach hang.

Can luu ¥ rang: Chat luong cam nhan chi hoan
toan phat huy tac dung khi chét luong cta san phim
dam bao nhu gidi thidu.

Néu chét luong that ctia san pham 1a kém, ngudi
tiéu ding sé trimg phat bang cach khong mua 1ap lai,
ngudi ban s& ton that chi phi tin hiéu va danh tiéng.

Céc doanh nghiép nén wu tién dau tu tin hiéu moi
truong canh quan, thudc tinh than thién moi truong

Bang 7. Téng hop két qua kiém dinh gia thuyét

Gia thuyét Tuong quan Hbi quy chuan hoa S.E. Bias/ SE-Bias P Két luan
Hi, SE  -> PQ 0,153 0,051 0,5 0,000 Chép nhan
Hy, SQ --> PQ 0,127 0,048 1 0,004 Chép nhan
H,, SE --> PS 0,030 0,054 - 0,581 khong
Hy, SQ --> PS 0,212 0,073 -1,5 0,002  Chép nhan
H, SQ -> PI 0,138 0,071 0,5 0,007 Chép nhan
Hy BA -> PQ 0,216 0,049 -1 0,000 Chép nhan
Hs BA -> PS 0,222 0,071 0 0,000 Chép nhan
Hs EF --=> PQ 0,564 0,041 -1 0,000 Chép nhan
H; EF --> PS 0,070 0,060 - 0,244 khong
Hg PQ -> PI 0,662 0,069 0 0,000 Chép nhan
Ho PS -> PI -0,131 0,060 0,5 0,002  Chap nhan

Nguon: Tdc gid tinh todn
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vi khong lam ting nhan thirc hy sinh. Ddi véi tin
hiéu thuong hiéu lién két, nén sir dung trong giai
doan gidi thiéu, tham nhap thi truong mdi, tai dinh
vi san pham. Tuy nhién, trong dau tu can khao sat
than trong, danh gia mac do, thoi gian dé lién két

Thudc tinh than thién moi trudng cua san phém,
moi truong canh quan, chit luong nhan vién ban
hang 14 tin hi¢u chat lugng 1a phat hién méi nhung
pham vi kiém dinh chi gii han trong nganh hang
nhién liéu sinh hoc 1am han ché tinh phd bién cua

¢6 hidu qua vi thuong hiéu lién két khong chi anh
huong tich cuc dén chat lugng cadm nhan ma con lam
tang nhan thtrc hy sinh.

Kkét qua nghién cuu, can dugc kiém dinh trong cac
nganh hang kinh doanh khac.

Mic dii mau nghién ctru twong ddi 16n nhung
pham vi khdo sat 1a nhom nguoi st dung xang va
xang sinh hoc & tinh Tra Vinh va thanh ph Can Tho

4.3. Han ché va hwong nghién ciru tié'p theo

Mdi quan hé cung chiéu giita cac tin hiéu chét
lugng (chét lugng nhan vién, thuong hiu lién két)
v6i nhan thie hy sinh 1a diém méi, khac biét so voi
cac nghién ctu trudc. Tuy nhién, nghién ctiru chi
thuc hién trong truong hgp nganh hang nhién liéu
sinh hoc (xang EY), can duoc kiém dinh céc nganh
hang kinh doanh khac.

thuoc khu vire Tdy Nam B6 1am han ché tinh téng
quat cua két qua nghién ctru. Can mo rong pham
vi nghién ctru dé hoan thién mé hinh tin hiéu chat
lugng ¢ Viét Nam.

Tai liéu tham khao:
Akerlof, G.A. (1970), ‘The Market for “Lemons”: Quality Uncertainty and the Market Mechanism’, The Quarterly
Journal of Economics, 84(3), 488-500, doi:10.2307/1879431.

Baker, Julie & Grewal, Dhruv (1994), ‘The influence of store environment on quality inferences and store image’, The
Academy of Marketing Science, 4, 324-339.

Baker, Julie, Parasuraman, A., Grewal, Dhruv & Voss, G.B. (2002), ‘The influence of multiple store environment cues
on perceived merchandise value and patronage intentions’, Journal of Maketing, 66, 120—141.

Calvo Dopico, D., Blazquez Lozano, F. & Tudoran, A. (2009), ‘Credibility of Collective Brand as a Source of Equity:
An Empirical Application for Spanish Wine Market’, /13th EAAE Seminar “A resilient European food industry
and food chain in a challenging world”, September 3-6, 2009, Chania, Crete, Greece, 1-16.

Chinh phii (2014), Nghi dinh 83/2014/NP-CP quy dinh vé kinh doanh xdng dau, ban hanh ngay 3 thang 9 nam 2914,

Dodds, W.B., Monroe, K.B. & Grewal, D. (1991), ‘Effects of Price, Brand, and Store Information on Buyers’ Product
Evaluations’, Journal of Marketing Research, 28(3), 307-319, doi:10.2307/3172866.

Erdem, T., & Swait, J. (1998). Brand equity as a signaling phenomenon. Journal of Consumer Psychology, 7(2),
131-137.

Erdem, T., Swait, J. & Valenzuela, A. (2006), ‘Brands as Signals: A Cross-Country Validation Study’, Journal of
Marketing, 70(1), 34-49, doi:10.1509/jmkg.2006.70.1.34.

Fang, X., Gammoh, B.S. & Voss, K.E. (2013), ‘Building brands through brand alliances: combining warranty information
with a brand ally’, Journal of Product & Brand Management,22(2), 153—-160, doi:10.1108/10610421311321022.

Fornel, C. & Larcke, D.F. (1981), ‘Evaluating structural equation models with unobservable variables and measurementr
error’, Journal of Marketing Research, 18(1), 39-50, doi:10.1017/CB0O9781107415324.004

Gammoh, B.S., Voss, K.E. & Chakraborty, G. (2006), ‘Consumer Evaluation of Brand Alliance Signals’, Psychology
& Marketing, 23(6), 465-486.

Hair, J.F., Black, W.C., Babin, B.J. & Anderson, R.E. (2010), ‘Multivariate Data Analysis’, Vectors, doi:10.1016/j.
ijpharm.2011.02.019

Kotler, P. (1973), ‘Atmospherics as a Marketing Tool’, Journal of Retailing, 49(4), 48—65, doi:10.1016/].
obhdp.2011.03.002.

Lina, M. Q. & Chiang, Y.F. (2010), ‘The influence of store environment on perceived experiential value and behavior
intention’, Asia Pacific Management Review, 15(2), 281-299.

S6 250 thang 4/2018 81 Kinh téPhit trién




Nguyén Dinh Tho & Nguyén Thi Mai Trang (2009), Nghién citu khoa hoc trong quadn tri kinh doanh, Nha xuat ban
Théng K&, Thanh ph HS Chi Minh.

Rao, A. & Monroe, K. (1989), ‘The effect of price, brand name, and store name on buyers’ perceptions of product
quality: an integrative review’, Journal of Makerting Research, 16, 351-357.

Rao, Akshay R., Qu, Lu & Ruekert, R.W. (1999), ‘Signaling Unobsevable product quality through a brand ally’,
Journal of Makerting Research, 19, 258-268.

Rao, Akshay R. & Ruekert, R.W. (1994), ‘Brand ally as a signal product quality’, Sloan Management Review, 36(1),
87-97.

Ross, I. (1975), ‘Perceived Risk and Consumer Behavior: a Critical Review’, Advances in Consumer Research, 2,
1-20.

Shiu, E., Walsh, G., Hassan, L.M. & Shaw, D. (2010), ‘Consumer uncertainty, Revisited’, Psychology & Marketing,
30(6), 461-469.

S& tai nguyén va Moi truong Thanh hoa (2009), San phdm xanh, truy cap lan cudi ngay 12 thang 9 nim 2017, tir:
<http://stnmt.thanhhoa.gov.vn/home/view/?I=vi&nid=San_pham_xanh &gid=120>.

Spence, M. (1973), ‘Job Market Signaling’, The Quarterly Journal of Economics, 87(3),355-374,doi:10.2307/1882010.

Szybillo, G.J. & Jacoby, J. (1972), ‘The Relative Effects of Price, Store Image, and Intrinsic Product Differences
on Product Quality Evaluation’, Proceedings of the Third Annual Conference of the Association for Consumer
Research, (1972), 1-6.

Taylor, S.A. & Baker, T.L. (1994), ‘An assessment of the relationship between service quality and customer satisfaction
in the formation of consumers’ purchase intentions’, Journal of Retailing, 70(2), 163—178, doi:10.1016/0022-
4359(94)90013-2.

Tsiotsou, R. (2006), ‘The role of perceived product quality and overall satisfaction on purchase intentions’, International
Journal of Consumer Studies, 30(2), 207-217, doi:10.1111/j.1470-6431.2005.00477 .x.

Voss, K.E. & Gammoh, B.S. (2004), ‘Building brands through brand alliances: Does a second ally help?’, Marketing
Letters, 15(2-3), 147-159,d0i:10.1023/B:MARK.0000047390.01552.a2.

Zeithaml, V.A. (1988), ‘Consumer Perceptions Of Price , Quality , And Value : A Means-End Model and synthesis of
evidence’, Journal of Maketing, 52(3), 2-22.

S6 250 thang 4/2018 82 Kinh téPhit trién




